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Abstract
E-learning has indeed attracted the attention of many learning institutions, 
lecturers and students in the recent technological era than ever before. 
Many learning institutions have been using it for delivering specific courses 
to their students, which has been proven to be efficient in many cases, but 
also questioned for the negative effects and failing to deliver the expected 
knowledge.
E-learning is now a primary mode of teaching for different learning 
institutions since the whole world is affected by the lockdown imposed by 
COVID-19 Pandemic, and in the meantime, delivering knowledge should 
continue online through e-learning methods and processes.
This article highlighted the efficiency of e-learning, whereby 165 students 
participated in the study at Parul University, and the collected data were 
used to assert the efficiency of the e-learning process.
In order to test the increase of learning efficiency, variables such as 
interactive student communication, increase of performance, fast task 
completion, user friendly platforms, availability of learning information, 
perceived enjoyment and innovative concepts & platforms were used. All 
these variables have a strong and significant correlation with the increase 
of learning efficiency. The findings indicated that increase of performance 
and innovative concepts & platforms have a significant association with the 
increase of learning efficiency and can be used to predict it as indicated by 
different tests conducted in this article. The findings and other necessary
information are asserted in this article, to bring out a clear understanding
about e-learning and what should be done to improve it in order to 
increase its efficiency in the near futue.
Keywords: Digital Tools, e-Learning, Online Learning, Online Learning 
Model
 
 

 ISSN 2249-9067, Volume 10, No 1, January-June 2020  pp. 35-47

Journal of Marketing Vistas

1 Faculty of Management Studies - Director - Parul Institute of Management and Research,   
Parul University, Baroda and can be reached at id-bijal.zaveri@paruluniversity.ac.in

2 Assistant Professor, M.S. Universiy, Baorda and can be reached at prashant.amin-cbm@ 
msubaroda.ac.in

3 Research scholar, Parul Institute of Management and Research,  Parul University, Baroda and can 
be reached at valnsabimana@gmail.com

parul
Typewritten Text
For Full Article Click here..

https://www.ipeindia.org/wp-content/uploads/2020/08/IPE-JoMV-Jan-Jun-2020-FINAL.pdf



