
RURAL CONSUMER BEHAVIOR TOWARDS ONLINE 

SHOPPING IN VADODARA DISTRICT 

Zeenat Pathan 

Assistant Professor 

Dept. of Commerce 

Parul University 

Zeenathamid24@gmail.com 

 

ABSTRACT 

In the recent times, online shopping is giving a tough competition to the traditional trade and 

business. Due to the advancement in the technology the world has became a global village. 

Indians are moving online, purchasing everything from apparel to furniture to cars to groceries to 

what not.  Online shopping has reached most of the customers in the urban areas but the 

challenge lies in front of the companies to reach in the rural areas of India, which accounts for 

70% of India’s total population. This paper discusses the rural people behavior towards online 

shopping. The study was conducted on a convenience sample of respondents from variety of 

fields and age groups from rural areas of Vadodara district. A sample of 100 respondents were 

taken in to consideration from the rural areas of Karjan, Padra, Waghodia and Sewasi. The study 

reveals the encouraging and discouraging influencing factors of rural consumers of Vadodara 

district in the direction of buying online. 
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INTRODUCTION 

In general, a rural area or countryside is a geographic area that is located outside towns and 

cities. A rural area is an area of land outside the densely populated urban areas in a town or city. 

Rural areas are traditionally areas not included in the urban definition, and are usually large, 

open areas with few houses and few people, as opposed to urban areas which have larger 

populations. 

India is a land of diversity and about 70% of the Indian population lives in villages. 
These villages contribute in the economic development of the nation through the production 
of food grains, vegetables, fruits, etc. Export of these agricultural commodities result in the 
generation of capital and earnings of foreign exchange. 
 
There are 600,000 villages in India. 25% of all villages account for 65% of the total 
rural population. So we can contact 65% of 680 million or 700 million population by simply 
contacting 1,50,000 villages, which shows the huge potential of this market. 
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