
Volume-03                    ISSN: 2455-3085 (Online) 

Issue-09                RESEARCH REVIEW International Journal of Multidisciplinary 

September-2018   www.rrjournals.com [UGC Listed Journal]  

 

© RRIJM 2015, All Rights Reserved                                                                                                                               82 | P a g e  

Study of Consumer Satisfaction: A Survey of Nestle Products in Baroda City 
 

*1
Dr. Purvi Derashri & 

2
Mr. Dignesh S. Panchasara  

 
*1

Dean & Professor, Faculty of Commerce, Parul Institute of Commerce, Parul University, Vadodara, Gujarat (India) 
2
Assistant Professor, Faculty of Commerce, Parul Institute of Commerce, Parul University, Vadodara, Gujarat (India) 

 

 
 

ARTICLE DETAILS  ABSTRACT 

Article History 
Published Online: 07 September 2018 
 

 

Consumers of nestle product refers to the level of happiness or dissatisfaction with product 

and brand. The researchers have taken the sample size of 100 respondents of students, 

children, businessman, servicemen and housewives because majority these people 

consume nestle product in the market. The main objective of the research is to study about 

consumer satisfaction of nestle product with understanding the consumer profile, 

understanding the effectiveness of marketing strategy and examine the loyalty of consumer. 

The research design chosen is descriptive in nature. For this study, the sampling technique 

chosen is convenience sampling. This paper is a result of research carried out in Baroda 

city and it is based on the information given by respondents through questionnaire i.e. 

primary data. Secondary data was collected from magazine, website and past research 

papers & articles. In this research work, all the Null Hypotheses framed by researcher is 

accepted, that means there is no any relations between the dependent and independent 

variables. 
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1. Introduction 

Nestlé was founded in 1866 by Henri Nestlé and is today 

the world‟s biggest food and beverage company. Nestle 

employ around 2,50,000 people from more than 70 countries 

and have factories or operations in almost every country in the 

world. The history of Nestlé began in Switzerland in 1867 when 

Henri Nestlé, the pharmacist, launched his product Farine 

Lactée Nestlé, a nutritious gruel for children. Henri used his 

surname, which means ‟little nest‟, in both the company name 

and the logotype. The nest, which symbolizes security, family 

and nourishment, still plays a central role in Nestlé‟s profile. 

Since it began over 130 years ago, Nestlé‟s success with 

product innovations and business acquisitions has turned it into 

the largest Food Company in the world. As the years have 

passed, the Nestlé family has grown to include chocolates, 

soups, coffee, cereals, frozen products, yoghurts, mineral 

water and other food products. Beginning in the 70s, Nestlé 

has continued to expand its product portfolio to include pet 

foods, pharmaceutical products and cosmetics too. Today, 

Nestlé markets a great number of products, all with one thing in 

common: the high quality for which Nestlé has become 

renowned throughout the world The Company's strategy is 

guided by several fundamental principles. Nestlé's 

existing products grow through innovation and renovation while 

maintaining a balance in geographic activities and product 

lines. Nestlé is based on the principle of decentralization, which 

means each country is responsible for the efficient running of 

its business - including the recruitment of its staff. 

 

Consumer satisfaction is the term frequently used in 

marketing. In the scenario of satisfying the consumer, the first 

thing is to make best product for the consumer. It is a term 

measure of how products & services supplied by a company 

meet consumer expectations. It is essential for businesses to 

effectively manage consumer satisfaction. To be able do this, 

firms need reliable & representative measure of satisfaction. 

Consumer satisfaction is important because it provides 

marketers & business owners with a metric that they can use to 

manage & improve their business. Here are five types of 

reasons why consumer satisfaction is so important. 

 It‟s a leading indicator of consumer repurchase 

intentions and loyalty. 

 It‟s a point of differentiation. 

 It increases consumer lifestyle value. 

 It reduces negative word of mouth. 

 It‟s cheaper to retain consumer than acquire new ones. 

 

Nestle has been serving this world for over one hundred 

and thirty years. It has differentiated itself through its high 

quality product mix and position itself as health and nutrition‟s 

company while targeting the health conscious people 

throughout the world. Nestle started its operations in Pakistan 

back in 1988, by acquiring dairy company Milkpak Ltd when 

people of India actually needed it. Since Pakistan is the 5
th
 

world‟s largest milk producing country. There for Nestle deals 

with mainly dairy products. More over its also sales juices, 

chocolates, prepared food like noodles, baby food, infant 

formula milk and breakfast cereals India. The company had 

acquired about 50 acres of land at Sunland, nearly 30 

kilometers from Ahmadabad, for a manufacturing plant, said 

Gujarat Government officials. 

 

2. Review of Literature 

Pednekar, Achut P. (2015): Customer satisfaction is 

important for the company to build the sales and value of the 

brand. The objectives and the purpose of the study were 

explained to the respondents. Both primary and secondary 

data were collected to realize the objectives of the study. Due 

to limitation of time, only 100 respondents were selected from 

Mhapsa area on the basis of convenient sampling. In order to 

make an in-depth study, secondary data has been collected 

from journals, publications, news, internet, and magazines. 
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