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Seat No: ______________       Enrollment No: ______________ 

PARUL UNIVERSITY 
FACULTY OF MANAGEMENT 

MBA Summer 2023 - 24 Examination 
Semester: 04                  Date: 18/04/2024 
Subject Code: 06203251                 Time: 1:30pm to 4:00pm 
Subject Name: Strategic Brand Management               Total Marks: 60 
Instructions: 
1. All questions are compulsory. 
2. Figures to the right indicate full marks.  
3. Make suitable assumptions wherever necessary. 
4. Start new question on new page. 
 

Q.1 
Answer in Brief –Short Direct Questions (Attempt any Five out of Seven) 
(Each Question 3Marks) 

(15) 
CO PO BT 

1. What is brand positioning? 1 
1 1 2 

2. How is Co-Branding and Ingredient Branding different? 2 
3 2 1 

3. What is secondary brand associations? 3 2 3 2 

4. What is E branding? 2 1 2 1 

5. Discuss Aaker model. 
 

1 4 1 2 

5. Positioning strategies available to brands in post COVID era. 3 
2 2 3 

6. Explain any one Brand Equity Measurement Approach 2 3 3 2 
Q.2 Answer the following questions.     (10 marks each)                                           

A).

The primary input to customer-based brand equity comes from marketing activities 
related to the brand. Critically discuss how pricing, channel and product strategies 
can build brand equity by favorably influencing brand image. Please support your 
arguments with real-life brand examples. 

(10) 

1  4 

B).
Brand managers have to strive to optimize brand equity across all brands and 
products sold by a company. Analyze the roles brands can play as part of a brand 
portfolio, illustrating each role with at least one example. 

(10) 

2  1 

C).
In particular, evaluate the advantages and disadvantages of celebrity endorsement. 
Illustrate your answer with examples. (10) 

2 3 2 

     
Q.3  Case Study                                                                                                    (15)    
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A Biscuit Manufacturer – PRIYA Biscuits Ltd. is planning to introduce a new 

segment of Cream Biscuits in the market to compete with established brands like 

Parle, Britannia etc. The Manufacturer knows that many brand identities also 

called brand elements like – brand names, URLs, Logos, symbols, characters, 

spokespeople, slogans, jingles, packages, and signage are important to create a 

long term sustainable brand.”  

 

1. In this context discuss the Criteria for Choosing Brand Elements with 

special emphasis on the new segment of Biscuits that this manufacturer is 

planning to introduce. 

2. Apply suitable brand management model of your choice and elaborate. 

 

1 3 4 

 
 


